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YOUR PARTNER IN FOOD SINCE 1902

Lupa Foods is a UK based full-service B2B partner to the food industry.

With a global and domestic sourcing footprint, we provide a selection of
more than 600 bespoke and commodity products, combined with
services that include NPD, technical, procurement, logistics and
business.

Innovation and a customer centric approach is at the forefront of
everything we do, and our 120 years’ experience the foundation we
build our customers' success on.
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The industry has experienced a challenging 2022 summer in terms of low rainfall and
high temperatures.

Although this has led to poor crop development, quantities of citrus are aligned with
the previous season (based on pre-harvest forecasts). The volume of citrus destined
to the juice industry is usually between 30 and 40 % of the overall crop and the
allocation depends on the demand in the fresh market.

Citrus Cultivated Hectares OverallCropinT Overall CropinT Variation
Crop 2022 Season 2021/22 Season 2022/23 %
ISTAT source ISTAT source Forecast Forecast

Oranges 82,576 1,770,909 1,959,303 +10
Lemons 24,766 466,392 504,085 +8
Mandarins 8,591 148,734 149,530 +0.5

As with many commodity based products in 2022, we could consider the commodity
alone as being a relatively stable offer year on year.

However, due to the huge rising energy costs since the last contracting period .»
(November 2021) and the resulting inflationary pressure, a significant increase will be . _ W
inevitable. |




This season will start at the end of November, which is a little late compared to usual campaigns. A 20% shorter crop is expected
for orange and 12% shorter for lemon. However, general availability is not expected to be a big issue this year.

As mentioned previously, the industry for Juices, NFC and Concentrates depends heavily on the demand coming from the Fresh
market. Many producers and packers will be significantly pairing back their offering and availability towards new customers, and
will be focusing on serving existing partnerships. This is due to the high energy levels required to press, filter and concentrate
raw materials.

Simply put, the less energy required, the more attractive the business becomes to producers.
The challenge this year will be production costs that will mainly affect concentrates, so it may be a better option to increase NFC
(not from concentrate) sales for this campaign. Normally, 80% of the fruit is used for fresh and 20% for industry. However, this

may change during the year.

If the fresh campaign is not strong (based on the quality of the crop), there will be better availability for industry.
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According to Fruitnet, Spanish lemon production was reported to decrease by about
4 per cent in 2021/22.

Production was estimated at around 990,000 tonnes of Lemon, of which the Fino
variety made up 80 per cent and Verna the remainder.

The drop in production was chiefly due to the challenging weather conditions (very
dry) which undoubtedly affected the flowering and fruit set in some growing areas.

Furthermore, the delayed development of the fruits has led to smaller sizing than
previous years.

Ailimpo reported that despite competition from non-EU lemons and strong inflation,
the Spanish crop/pricing through the year held out well.

The war in Ukraine also affected sales, especially in Eastern and Central Europe, since
Turkey was forced to divert volumes destined for Russia and Ukraine to both regions.

Germany, France and the UK were once again the main markets. France saw a 4.3 per
cent increase in sales to 77,087 tonnes to March 2022, while exports to the Czech
Republic reached 15,652 tonnes compared with 10,806 tonnes in the year-earlier
period.
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VIV A H

LEMON PRODUCTION IN SPAIN FOR THE 2021/22 SEASON AND FORECAST FOR THE

2022/23 SEASON
BALANCE SHEET AND DESTINATION
2021/2022 SEASON CROP FORECAST 2022/2023
DESTINATION Tons Production .
2021/22 DIF (%)

Exports to the EU 642,819
Exports 3rd Countries 21,734 FINO 850,000 810,000 -5%
Domestic Consumption 184,392 VERNA 361,000 280,000 -22%
Losses 42,363 TOTAL 1,211,000 -10%
Processing 319,692 Tons

TOTAL 1,211,000

Source: www.ailimpo.com @
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WHY LUPA FOODS?

We aim to be an essential partner to the food
industry for quality ingredients.

To be a leader in the development, supply and
production of sustainable, high quality and
innovative products. We earn the respect and
loyalty of customers through consistency and
product excellence, and by focusing on customer
service.

We care for the environment, striving to
continuously reduce our impact on the planet,
ensuring a better future for all that calls it home.
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% LUPAFOODS

Your partnerin food since 1902

B hello@lupafoods.com

0208 236 2222

@ www.lupafoods.com
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The information in this report/presentation, which does not purport to be comprehensive, has been compiled by Lupa Foods Ltd. and has not been independently verified. The
individual information belong to the respective copyright holders/owners and as far as possible has been referenced and/or credit given where necessary. If you wish to dispute or
withdraw copyrighted information please contact us via email.

While the report/presentation has been prepared in good faith, no representation, warranty, assurance or undertaking (express or implied) is or will be made, and no responsibility or
liability is or will be accepted by the Lupa Foods Ltd or by its officers, employees or agents in relation to the adequacy, accuracy, completeness or reasonableness of this report.

All and any such responsibility and liability is expressly disclaimed. In particular, but without prejudice to the generality of the foregoing, no representation, warranty, assurance or
undertaking is given as to the achievement or reasonableness of any future projections, estimates, prospects or returns contained in this report. The recipient acknowledges and
agrees that no person has, nor is held out as having, any authority to give any statement, warranty, representation, assurance or undertaking on behalf of Lupa Foods Ltd in
connection with this report or the information set out therein.

The unbranded reproduction or transmission of all or part of this report/presentation, whether by photocopying or storing in any medium by electronic means or otherwise, without
the written permission of the owner, is prohibited.




