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YOUR PARTNER IN FOOD SINCE 1902

Lupa Foods is a UK based full-service B2B partner to the food industry. 

With a global and domestic sourcing footprint, we provide a selection of
more than 600 bespoke and commodity products, combined with
services that include NPD, technical, procurement, logistics and
business. 

Innovation and a customer centric approach is at the forefront of
everything we do, and our 120 years’ experience the foundation we
build our customers' success on.



Tomatoes are one of the most important and widely consumed crops worldwide. The World
Processing Tomato Council (WPTC) has just released its latest estimates for 2023,
suggesting a better season than 2022. 

However, it is still too soon to be sure, as the variance between early forecasts and last
forecasts (just before harvest) is significant. WPTC estimates that globally, 41.8 million
tonnes of tomatoes will be processed in 2023. The reliability of WPTC's early forecast over
the last 10 years has been around +/-6% from actual. According to the report, most
countries are maintaining their forecasts from the last report, except for small adjustments
for France and Tunisia.
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Source: www.tomatonews.com



Global tomato prices have remained in an upward trend in all main producing
countries due to rising input costs and energy crises that have affected greenhouse
production across the globe. However, in some markets, this trend has slightly eased
near the end of the year due to larger availability in the market.
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Source: www.tomatonews.com



TOMATO PROCESSING

While suppliers are forecasting a reasonable season ahead and claim to be coping well with the current season, it is not entirely
accurate based on what is expected for next year. The global tomato market is facing several challenges, including rising input
costs and energy crises.

Source: www.tomatonews.com
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Price negotiations are ongoing in most countries. In Spain, prices have
slightly decreased over the last months of the year due to a new harvest
with large volumes. For the rest of the main markets, tomato prices
remained high and are expected to maintain that trend for the first months
of 2023.

In Turkey, tomato prices remained high for the second half of 2022 due to
flood damage in the Antalya region, but since December 2022, the price has
started to decrease. By January 2023, the average price dropped to
$1.27/kg, a 7% MoM decrease and a 28% decrease from November 2022.

Prices in Turkey have also been affected by high economic inflation, but the
recent decrease in prices is driven by a reported increase in demand from
the Middle East and the EU, which has helped to stabilize prices. In China,
the current forecast is 7.3 million tonnes.

The forecast for Japan is 30,000 tonnes, but demand is expected to be
higher.

Following a challenging season in 2022, there is a greater need to consider
integrating supply of goods from other regions. Two regions that are
experiencing growth in the current market are Egypt and Turkey.

The benefits of a more stable climate, and a greater period of production
can help to improve availability all year round.
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Source: www.wptco.to
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In Argentina, the forecast has been reduced from 665,000 tonnes to 655,000 tonnes due to reduced
yields in San Juan following frosts and less uniformity of maturation. The season is progressing well
with dry weather and good temperatures, and 35-40% of the surface has already been harvested. 

In Australia, floods during planting and high winds and low temperatures later in the season have led
to reduced yields, and the harvest started in February instead of the end of January, with a forecast
now reduced to 139,000 tonnes.

In Chile, there is no change to the forecast of 1.15 million tonnes, and the harvest is progressing well.
In Peru, the harvest is good and will finish by March, with an expected total of 150,000 tonnes.



WHY LUPA FOODS?

We aim to be an essential partner to the food
industry for quality ingredients. 

To be a leader in the development, supply and
production of sustainable, high quality and
innovative products. We earn the respect and
loyalty of customers through consistency and
product excellence, and by focusing on customer
service. 

We care for the environment, striving to
continuously reduce our impact on the planet,
ensuring a better future for all that calls it home.M
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hello@lupafoods.com

REACH OUT

0208 236 2222

www.lupafoods.com



DISCLAIMER
The information in this report/presentation, which does not purport to be comprehensive, has been compiled by Lupa Foods Ltd. and has not been independently verified. The
individual information belong to the respective copyright holders/owners and as far as possible has been referenced and/or credit given where necessary. If you wish to dispute or
withdraw copyrighted information please contact us via email.

While the report/presentation has been prepared in good faith, no representation, warranty, assurance or undertaking (express or implied) is or will be made, and no responsibility or
liability is or will be accepted by the Lupa Foods Ltd or by its officers, employees or agents in relation to the adequacy, accuracy, completeness or reasonableness of this report. 

All and any such responsibility and liability is expressly disclaimed. In particular, but without prejudice to the generality of the foregoing, no representation, warranty, assurance or
undertaking is given as to the achievement or reasonableness of any future projections, estimates, prospects or returns contained in this report. The recipient acknowledges and
agrees that no person has, nor is held out as having, any authority to give any statement, warranty, representation, assurance or undertaking on behalf of Lupa Foods Ltd in connection
with this report or the information set out therein.

The unbranded reproduction or transmission of all or part of this report/presentation, whether by photocopying or storing in any medium by electronic means or otherwise, without the
written permission of the owner, is prohibited.


